HEN Group of Businesses




HUU-AY-AHT FIRST NATION G

Goal:

A strong and sustainable economy that
unlocks the wealth of the Huu-ay-aht
Hahuuh, attracts visitors, provides diverse
employment opportunities, and generates
revenues to reinvest in the hahuuli and

Strategic Plan
muschuum 2024 - 2029
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HFN GROUP OF BUSINESSES
— CFA CONTRIBUTING TO DIVERSITY
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Wolfslehner, Bernhard & Linser, Stefanie & Piilzl, Helga & Bastrup-Birk, Annemarie & Camia,
Andrea & Marchetti, Marco. (2016). Forest bioeconomy — a new scope for sustainability indicators. 10.36333/£504.
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IS PRODUCT DEVELOPMENT CRYTSAL CLEAR?
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Finished products

Veneer mills
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For more information contact:
778-421-2663
info@hfngroup.ca
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